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Guest Editorial

This special issue of the European Journal of Tourism Research presents a
selection of the best papers presented at the conference on “Island Tourism Destination
Image, Competitiveness and other Topics” held in Azores Islands on 14™ November
2008 at University of Azores, organized by the Observatdrio do Turismo dos Acgores.
Twelve papers were presented by leading researchers in tourism, from which five were
selected based in their quality and implication for policy.

The selected papers analyse a variety of important problems and issues
associated with tourism and related to the conference topic.

The first paper written by Laurent Botti, Nicolas Peypoch, Elizabeth Robinot
and Bernardin Solonadrasana assess and compare tourism destinations in terms of their
performance, using the Directional Distance Function applied to the evaluation of the
twenty-two French tourism regions. The general conclusion is that there is room for
adjustment in 12 French tourism regions in order to achieve best-practice procedures.
These regions should adopt procedures that induce greater efficiency, in following the
example of efficient peers identified in the study.

The second paper Marta Ferndndez-Barcala, Manuel Gonzalez-Diaz and Juan
Prieto-Rodriguez present to analyse factors influencing the service quality appraisals
left by hotel guests on Tripadvisor website. The results confirm that the price and the
hotel star category negatively affect quality assessments, which suggest that ex ante
expectations are essential factors in the ex post evaluation. Furthermore, the age of
facilities affects assessments negatively. Finally, there appears to be no island effect in
terms of quality assessment.

The third paper by Antonia Correia, Nuno Oliveira and Filipa Silva explore the
multidimensionality of golf destination image, and its heterogeneity within market
segments, based on a sample of 100 golfer tourists interviews accomplished in the six
major golf courses at Algarve, located in Vilamoura. The findings suggest that
motivations, expectations and perceptions are inter-correlated. The findings also
highlight three market segments of golf players, namely ‘tourist’, ‘social tourist’, and
‘player’. Policy implications are derived.

The fourth paper Luiz Pinto Machado, Carlos M. Santos and Manuela
Sarmento analyse the probability of the image of the tourism destination of Madeira
Island, a Portuguese autonomous insular region, is strengthened after the tourists’s
visit to the destination using a logit model. Policy implications are derived.
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In the final paper, Antonio Gomes de Menezes, Jose Cabral Vieira and Jeana
Carvalho analyse the determinants of tourist satisfaction, the intention to revisit the
destination and the likelihood of recommending the destination to friends and
relatives. In order to do so, we employ a microeconometric ordered probit model.
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