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Abstract  
 

The main purpose of this study was to identify the motivations and travel constrains for a sample of 
tourists with disabilities in Jordan. A quantitative study was conducted employing an onsite intercept 
questionnaire. However, the questionnaire was completed and returned by 226 members of the 
research cohort in Jordan. The findings of this study show that the main intrinsic motivations for the 
respondents to travel were escape, followed by relaxation, and enjoyment, respectively. Additionally, 
it found that their main extrinsic motivation was the identified regulations of extrinsic motivation and 
they expressed a low level of amotivation. The results of this study also indicate that travel intrinsic 
constrains had the prominent influence on the study cohort. The study’s findings were expected to 
be helpful to better understanding the tourists with different types of disabilities in Jordan. 
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Introduction 
Tourism represents a basic human right and 
should be accessible to all people (Richards et 
al., 2010). Tourists with disabilities are regularly 
excluded from different types of leisure 
activities mainly because of different barriers 
and constraints (physical, social and attitudinal) 
(Burns et al., 2009). The international statistics 
approves that the rate of people with disabilities 
are growing worldwide and they represent 
about 10% of the whole world's population 
which equals 650 million people globally 
(Disabled World, 2012). Currently tourists with 
disabilities are considered as a growing tourism 
niche market and their market share is worth 
almost 117 billion USD per annum (Bizjak et 

al., 2011). According to the European 
Commission (2014), it is estimated that the 
total gross turnover of European Union’s 
accessible tourism was € 786 billion, whereas 
the direct gross value added of EU’s accessible 
tourism in 2012 was about €150 billion, after 
taking the multiplier effect into consideration. 
 
In the context of the Middle East, the state of 
people with disabilities is still commonly 
considered from a medical and charity 
approach, within a setting of a very narrow and 
frequently outdated legislative and policy 
frameworks (Axelsson & Barrett, 2009). 
However, Jordan was considered as the first 
nation in the Middle East to act out disability-
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specific legislation and introduce building codes 
aimed at accessibility. The law, ‘Welfare 
of People with Disabilities’ guarantees entire 
incorporation into the life of the community in a 
wide range of fields, including education, 
employment and health care (MIUSA, 2013). 
Whilst much research has been conducted on 
disabilities and people with disabilities in 
Jordan, little empirical research into accessible 
tourism and its participants has found. Thus, 
the main purposes of this study are to identify 
the motivations and travel constrains for 
tourists with disabilities undertaking different 
tourism experiences in Jordan. 
 
Literature Review 
Accessible tourism 
Generally speaking, there have been many 
myths about people with disabilities and 
tourism (Darcy, 1998). Communities have to 
increase their awareness toward the needs and 
requirements of people with disabilities (Yau et 
al., 2004). However, better understanding the 
different needs of individuals with disabilities is 
critical to providing proper information and 
helping them to engage in different tourism 
experiences (Eichhorn et al., 2008). 
 
A disability can be defined as: "any restriction 
or lack (resulting from any impairment) of ability 
to perform an activity in the manner or within 
the range considered normal for a human 
being" (WHO, 1980). The barriers for people 
with disabilities can be defined as those 
hindrances encountered while participating or 
attempting to participate in any tourism 
experience (McGuire, 1984). However, whilst 
many tourists might experience barriers to 
tourism participation, it has been acknowledged 
that these barriers excessively affect people 
with disabilities (Smith, 1987; Kennedy et al., 
1991; Foggin, 2001; Buhalis & Darcy, 2010). 
Accessibility involves three levels: accessibility 
of the built environment, which includes 
lodgings, private and public spaces, structures 
and buildings; geographic accessibility that 
includes the capability to circulate; and access 
to information and communication which refers 
to accessible media, easy information 
distribution and data (Axelsson & Barrett, 
2009). Burnett and Baker (2001) propose that 
the level of support needs for people with 
mobility disabilities is a valuable tool for market 

segmentation based on environmental, access 
and activity criteria. 
 

Accordingly, the literature related to the tourism 
experience of people with different types of 
disabilities was dated back to the late 1970s, 
1980s and early 1990s (Poria et al., 2010). 
Ozturk et al., (2008) have examined the 
capability of the tourism industry management 
in Turkey to meet the requirements of disabled 
tourists. Thus, they assert that tourism 
management in Turkey is not suitably prepared 
to deal with disabled tourists. They specify four 
weakness elements: lack of qualified tourism 
organizations to deal with such tourists; 
inappropriate transportation facilities; 
unsuitable environmental conditions and lack of 
qualified people to work with disabled tourists 
and weakness of accessible tourism training. 
 

Accessible tourism in Jordan  
According to the Department of General 
Statistics (2011), the mobility (physical) 
disability (17.3%) is the most prevalent type of 
disability in Jordan, followed by Visual disability 
(16.2%), multi-disabilities (8.2%), mental 
disabilities (7.9%), and autism disorders 
(0.5%).It was estimated that the number of 
people with disabilities was 63.00 in 2004, 
whereas it reached 300.000 in 2014 in Jordan 
(The Department of General Statistics, 2011). 
Following this the percentage of disabled 
people in Jordan reaches (4-5%) of the 
population (The Department of General 
Statistics, 2011). However, it could be argued 
that the potential factors behind increasing the 
rate of disabled people in Jordan in the last 
years are due to poverty, malnutrition, and 
blood marriage (Peters, 2010). 
 

It is becoming increasingly difficult to ignore the 
importance of disabled tourists segment in the 
overall tourism market in Jordan. Despite the 
advancement in different aspects of the tourism 
industry in Jordan, tourists with disabilities are 
still confronted many barriers and problems to 
travel and experience different tourism 
activities (Allan, 2013). Hitherto, researchers 
have shown an increased interest in the issue 
of disability in Jordan and a considerable 
amount of literature has conducted on different 
issues related to disability in Jordan 
(Turmusani & Sime, 1994; Turmusani, 1999, 
2003; Rutherford, 2007, Allan, 2013).   
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The issuance of first law for disabled people in 
Jordan dated back to 1989 under number (34). 
Then the disabled care law number (12) was 
issued in 1993. Correspondingly, the year 2007 
witnessed the issuance of disabled people 
rights law number (31) for 2007, which involves 
these rights for disabled people:  “providing the 
public transportation companies and tourism 
offices and car rent offices at least one 
transportation mean with specifications ensure 
for the disabled people its usage easily”(Al-
Majali & Faddoul, 2008). However, since 2010, 
Jordan has witnessed many initiatives in the 
policy and legislations for the rights of disabled 
people: 
 The recognition of people with disabilities in 
Jordanian Constitution in 2011; 
 Legislative modifications to the election law 
securing the rights of voters with disabilities 
which were then employed in the parliamentary 
elections  in 2012-2013; 
 University of Jordan has considered a policy 
to ensure equal access to higher education for 
students with disabilities in 2013; 
 Introduction of the Equal Opportunities 
Committee (EOC) to ensure employment rights 
in 2013 (CSP, 2013). 
 
It is apparent that there has been much 
development in different aspects of accessible 
tourism in Jordan. In addition, the awareness 
has been raised toward the potential 
contribution of accessible tourism to the overall 
tourism industry in Jordan. 
 
Motivations of tourists with disabilities  
What motivates people taking part in different 
types of behaviour has occupied researchers 
and scholars long before it was explored in the 
tourism field (Page & Connell, 2006). 
Nonetheless, a substantial amount of literature 
has been published on tourist motivation in 
recent decades and it is omnipresent in tourism 
studies (Singh, 2008).The task of tourist 
behaviour theories is to demonstrate the 
prosperous areas of tourist needs, as a source 
of data for researchers to employ in their 
specific investigations of “satisfaction, decision 
making and marketing” (Pearce & Butler, 
1994:116). 
 
However, amotivation refers to a lack of 
motivation and it occurs when people do not 

realize the ‘contingency’ between their action 
and the reward or outcome of this action (Deci 
& Ryan, 2004). Little attention has been paid to 
the amotivation state for different type of 
tourists. A possible explanation for this might 
be that it is a relatively difficult task to observe 
the behaviour and reactions of amotivated 
tourists. The amotivated tourists may also 
change their behaviour during the trip if they 
find a favourable outcome for their tourism 
activities (Allan, 2012).  Accordingly, in their 
pilot study on accessible leisure tourism 
experiences in Portugal, Figueiredo et al. 
(2012) stated that there was a high interest and 
motivation for disabled people to engage in 
tourism and leisure activities, mostly if 
equipment and services are adapted to the 
particular needs stood by their different types of 
disabilities and levels of functioning. In his 
review of the motives for disabled tourists 
undertaking tourism experience in Jordan, 
Allan (2013) found that the initial motives for 
such tourists were ‘Interest/Enjoyment’ and 
their desired tourism activities were the 
historical and cultural attractions. A study by 
Buhalis and Michopoulou (2011) involved 
exploring the accessibility market and provides 
an estimate of its size in Europe. Moreover, it 
examined how ICTs can enable tourism 
destinations and organizations to capture the 
accessibility market and improve destination 
marketing. The findings of their study 
suggested that the accessible tourism market is 
heterogeneous and involves different sub-
groups with distinctive needs and 
requirements. The study also proved that the 
usage of the Information communication 
technologies (ICTs) can enable the tourist to 
address his/her needs and requirements. 
Elsewhere, Kim and Lehto (2012) investigated 
the leisure travel motivations and activities of 
Korean families with disabled children. Thus, 
they identified five motivational factors: 
“Children’s intellectual skill’s building”, 
“Socializing”, “Family competence (mastery)”, 
“Relaxation and escape” and “Family 
closeness. However, their study identified five 
motivational factors and seven activity factors. 
Consequently, ‘family competence (mastery)’ 
was the most important motivational factor for 
families of disabled children. In an investigation 
into leisure travel motivations of active 
travellers with acquired mobility impairments, 
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Shi et al. (2012) indicated that these travellers 
have their unique motivations. They further 
concluded that such travellers consider the 
travel as a way to regain independence and to 
be ‘normal’ again. 
 
Methodology  
Overall, the major aim of this study was to 
explore the intrinsic motivation, extrinsic 
motivation, amotivation state, and travel 
constrains for tourists with disabilities involving 
in different tourism experiences in Jordan. A 
quantitative approach has been applied in 
order to fulfil the aim of the study. An onsite 
intercept questionnaire was administered. It 
involved inviting a convenience sample of 226 
Jordanian tourists with disabilities in 2013. The 
design of the questionnaire has based on 
existed scales and measures. Thus, the 
researcher used studies about Self-
Determination Theory (SDT) derived from the 
literature, in particular, the models of the 
questionnaires of those who developed the 
theory, Deci & Ryan (2000) for the items of 
respondents’ motivations. Moreover, items 
measuring travel constrains were extracted 
from previous studies (Smith, 1987; Lee et al., 
2012). Data were collected from three travel 
agencies in Amman, two travel agencies in 
Irbid, the division of supporting students with 
special Needs at the University of Jordan, 
Yarmouk University, Ajlun University, the 
Panoramic Complex in the Dead Sea, and the 
visit centre in Wadi Rum. Only 226 
questionnaires were retained for analysis after 
eliminating 74 incomplete questionnaires. The 
questionnaire was written in Arabic language 
adjusted by an Arabic language expert to 
ensure the validity and accuracy of the 
language of the questionnaire. All the 
respondents were asked to participate in the 
on–site questionnaire after the researcher had 
introduced the nature and objectives of the 
research. Based on their agreement, the 
respondents were given a copy of the 
questionnaire to complete based upon their 
personal capabilities; the respondents were left 
to complete the questionnaire at their leisure. 
However, Sign Language Interpreters 
accompanying the disabled tourists were 
helping the respondents to complete the 
questionnaire. A five point Likert-type scale 
was used to respond to the items. The scale 

ranged from ‘not true’ (1) to ‘true” (5). The data 
collected from the convenience sample was 
entered into the software package SPSS 
(Statistical Package for the Social Sciences 
Version 17) and frequencies and cross 
tabulations were performed (Jennings, 2010).  
 
Results  
Among the 226 valid respondents, 71.7% of 
them are males, and 28.3% are females. Most 
of the respondents are young and middle aged 
(54.4%). In term of educational level, the 
results indicate that the majority of the 
respondents are well educated (45.1%). 
Moreover, most of the respondents have a low 
annual income (86.1%) and they prefer to 
travel with tourists group (76.1%). Their 
preferred mean of transport is the private car 
(35.4%). In relation to the type of respondents’ 
disability, a large portion of respondents have 
physical disabilities (Table 1). 

Table 1. Sample characteristics (N = 226) 
Demographic Items Value Percent (%) 

Gender  Male  71.7 

Female  28.3 

Age  
(Years) 

18-34         54.4 

35-39             18.6 

40-49               18.1 

50-59             8.4 
60+ 0.4 

Educational level  Primary 9.3 

Secondary/ high school   16.8 
Diploma  17.3 

Undergraduate 45.1 

Post-graduate 11.5 

Income level  
(JOD) 

Below 3000 68.1 

 3001-6000 23.9 

6001-9000 5.8 

9001-10000 0.9 

+10000 0.4 
Trip type  Group  76.1 

Individual  23.9 
Means of transport Car  35.4 

Taxi  3.5 
Rental car  7.1 
Bus  20.8 
Train  0.4 
Plane  32.7  

Disability  Physical  82.3 

Hearing  0.4 

Visual  14.6 

Psychological  0.4  

Multiple  0.4  

Other 1.8  
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As shown in the above figure, most of the 
respondents prefer to use the internet to source 
their information about the destinations before 
visiting them (49%), whilst only (1.5%) of the 
respondents rely on the Television to obtain the 
required information before undertaking their 
trips.  
 
Regarding the intrinsic motivation, its mean 
scores ranged from 3.61 to 4.67, whilst the 

standard deviations ranged between .462 and 
1.99. The Cronbach Alpha for the intrinsic 
motivation items was 0.74. However, the 
results indicate that the highest intrinsic 
motivations were escape factor (M = 4.82, SD 
= 0.860), relaxation (M = 4.26, SD = 0.839), 
enjoyment (M = 4.24, SD = 0.828), and 
knowledge gain (M = 4.18, SD = 1.99) (See 
Table 2). 
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 Figure 1.  Sources of information for the respondents 
 

Table 2. Intrinsic motivation of respondents 
 
Measures Mean SD Number of responses 

(n = 226) 

Knowledge 4.22 0.736 225 

To learn new things 4.26 0.492 225 

To increase my knowledge 4.19 0.981 226 

Relaxation 4.26 0.838 226 
To relax and rest 4.57 0.646 226 
To refresh my mental and physical state 3.96 1.030 226 
Escape 4.28 0.860 225 
To escape from the daily life routine 4.51 0.701 225 
To escape from the pressure of work  4.05 1.020 226 
Enjoyment 4.24 0.828 226 
It is exciting 4.20 0.872 226 

To have fun 4.28 0.784 226 

Friendship 4.18 1.990 226 
To meet people with similar interests and 
hobbies 

3.70  1.160 226 

To travel with friends and my family 4.67 1.820 226 

Sense of Wonder 3.88 1.110 225 
Because it is an exotic place 3.61 1.220 226 

To explore new places 4.15 1.010 224 
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Concerning the individual items measuring the 
intrinsic motivation for the respondents, the 
item, ‘To travel with friends and my family’, 
which is related to friendship factor, was the 
most frequent, its intrinsic motivation mean 
score being (M = 4.67, SD = 1.82). Whilst the 
item, ‘Because it is an exotic place’, which is 
related to sense of wonder, was the least 
frequent of the intrinsic motivation items (M = 
3.61, SD= 1.22). 
 
In the context of the individual items measuring 
the extrinsic motivation for the respondents, the 
item, ‘Because it has many social, cultural and 
recreational advantages for me’, which is 
related to identified extrinsic motivation, was 
the most frequent, its mean score being (M = 
4.02, SD = 0.903). Table 3 shows the item, ‘To 
show others that I am a distinct person’, which 
is related to external regulations, was the least 
frequent of the intrinsic motivation items (M = 
3.48, SD= 1.41). 
 
In term of extrinsic motivation, the mean scores 
for the respondents ranged from 3.48 to 4.02; 

whereas the standard deviations for the items 
measuring extrinsic motivation ranged from 
0.903 to 1.41. The Cronbach Alpha for these 
items ranged from 0.71 to 0.74. The main 
extrinsic motivations for the respondents were 
the identified extrinsic motivation (M = 3.91, SD 
= 0.946), and introjected extrinsic motivation (M 
= 3.87, SD = 1.01). 
 
The three items measuring the construct 
amotivation showed lower mean scores than 
the previous two forms of motivation. Thus, the 
average amotivation scores ranged from 2.74 
to 2.88 (Table 4). The standard deviations of 
the items measuring amotivation ranged 
between 1.34 and 1.55. The amotivation 
subscale was lower than the desirable, 0.67 
according to the Cronbach guidelines. 
However, since that the number of the 
amotivation subscale items was only three, the 
internal reliability rate was considered to be at 
an acceptable level. This conclusion is in 
accord with Kaplan and Saccuzzo (2008) who 
postulate that reliability of the scale increases 
as the number of items increases. 

Table 3. Extrinsic motivation of respondents 

Measures Mean SD Number of 

responses 

(n= 226) 

Identified 3.91 0.946 226 

Because it has many social, cultural and recreational advantages for me 4.02 0.903 226 

Because I believe it is personally important to me to travel to the site 3.80 0.990 226 

Introjected 3.87 1.010 226 

In my life I need this type of tourism activity to be happy 3.94 1.030 226 

I must be occupied with activities 3.80 0.990 226 

External regulation 3.51 1.360 226 

To show others that I am a distinct person 3.48 1.410 226 

Because my family and friends tell me to do this activity 3.55 1.320 226 

 
 
Table 4. Amotivation measurement results 

Measures Mean SD Number of 

responses  

(n = 226) 

Not by choice; I don’t care about this type of tourism activity 2.97 1.34 226 

I don’t  really know; I don’t think  that this type of tourism suits me 2.88 1.38 226 

Honestly, I don’t  know; I think that I wasted  my time in this type of tourism 
activity 

2.74 1.55 226 
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Table 5 illustrates the results of the extent of 
travel constrains, that is: intrinsic, interactive 
and environmental constrains, for the research 
cohort. The mean score for the three sub – 
dimensions ranged from 2.95 to 3.84. The 
standard deviations for their items ranged 
between 0.968 and 1.52. The Cronbach Alpha 
for the items, which measured the travel 
constrains, was 0.78.  
 
Overall, the results indicate that the intrinsic 
constrains had the highest mean score of the 
travel constrains (M = 3.87 SD = 2.38), 
whereas the interactive constrains had the 
lowest score (M = 3.32, SD = 1.28). In term of 
the individual items measuring the travel 
constrains for the respondents, the results 
indicate that the item ‘Travel imposes 
requirements that are beyond my capabilities’ 
was, which is referred to the intrinsic constrains 
received the highest mean score of all the 
travel constrains items (M = 4.17, SD = 0.968), 
whilst the item ‘Fear of getting hurt’ which 
related to the interactive constrains polled the 
lowest mean score (M= 2.95, SD= 1.22). 
 
Discussion  
The results revealed that the primary source of 
information for respondents was the Internet, 
followed by friends and relatives. The findings 

of the current study are consistent with those of 
Ray and Ryder (2003) who found that internet 
searches and word of mouth are popular 
strategies individuals with disabilities utilize to 
plan their trips. Buhalis (2003) postulates that 
disabled people have gained an influential and 
independent information source throughout the 
advent of the internet, with which to plan and 
arrange their vacations. Furthermore, Darcy 
and Daruwalla (1999) indicate that the internet 
can empower people with disabilities to search 
for detailed, reliable and up-to-date information 
as printed sources are frequently not 
sufficiently accurate. Also, the internet provides 
dynamic opportunities to decrease and simplify 
the search process. 
 
Additionally, the results of this study showed 
that the main intrinsic motivations for the 
respondents were escape factor, relaxation and 
enjoyment, respectively. These results agree 
with the findings of other studies, in which the 
escape, relaxation and enjoyment factors are 
common factors for different types of tourists 
(Crompton, 1979; Iso-Ahola, 1982; Baloglu & 
Uysal, 1996; Jang & Cai, 2002, Allan, 2012). 
 
In the extrinsic motivation context, the results of 
this study indicate that the identification of 
intrinsic motivation was the highest extrinsic 

Table 5. Travel constrains of respondents  

Measures Mean SD Number of 

responses 

(n = 226) 

Intrinsic constrains  3.78 2.380  

Travel imposes requirements that are beyond my capabilities 4.17 0.968 226 

Being in a situation where I need others help to do something 3.81 1.130 226 

Fear of doing something by myself 3.42 1.200 225 
Fear of causing others discomfort and inconvenience 3.48 1.140 226 
Doctors’ recommendation for maintaining my health 3.51 1.520 226 
Interactive constrains  3.32 1.280  
Fear of being ignored by others 3.78 1.310 226 

Lack of experience on making friends 3.33 1.490 226 
Fear of being an object of others’ interest 3.37 1.160 226 

Fear of getting hurt 2.95 1.220 226 

Fear of others’ prejudice against me 3.19 1.290 225 
Environmental constraints 3.42 1.280  

Inconvenient facilities 3.63 1.400 226 
My condition require me to wear assistive devices 3.69 1.250 226 
Inconvenient transportation facilities to use 3.04 1.330 226 
Inappropriate physical conditions of tourist destinations 3.42 1.170 226 
Lack of my physical ability to move around freely 3.35 1.250 224 
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motivation for the respondents. Following this, 
the identification of extrinsic motivation 
indicates that the reasons for doing any 
particular activity are incorporated within 
oneself. Thus, it is an internalized and self-
determined action such that one performs an 
activity because it is judged to be valuable by 
him (Deci & Ryan, 1991). 
 
The tourists’ responses show a high degree of 
agreement with the values and significance of 
their tourism experience, such that they agree 
that their tourism experience has many social, 
cultural and recreational advantages for them; 
they also deem that it is personally important to 
them to travel to their potential site.  
 
In terms of amotivation state, the three items 
measuring the construct amotivation showed 
lower mean scores than the previous two forms 
of motivation. However, the findings of the 
current study do not support the previous 
research suggested that most respondents in 
different life contexts have low amotivation to 
engage in behaviour (Ntoumanis, 2001; Baker, 
2004; Spittle et al., 2009; Allan, 2012).A 
possible explanation for these results may be 
the lack of accessibility for such tourists. 
According to Smith (1987), disabled tourists’ 
satisfaction with tourism may be lesser than 
that of other types of tourists, because 
significant aspects of the general experience 
may be inaccessible to them. Accordingly, 
negative attitudes were the most limiting 
barriers encountered by people with disabilities 
and the most difficult to overcome (Smith et al., 
2001). 
 
It is evident that the respondents’ motivation 
has stimulated by internal and personal needs 
more than by external motivations. It seems 
possible that these results are due to the fact 
that leisure activities are mostly motivated by 
intrinsic factors (Iso-Ahola, 1983). This also 
accords with Neulinger (1974) who postulated 
that most of the leisure studies indicated that 
leisure is intrinsically motivated and individuals 
experience it for its own sake, without 
expecting external rewards.  
 
What is surprising is that the results of this 
study showed that travel intrinsic constrains 
represented the main influence on the 

respondents undertaking their tourism 
experience. It seems that the travel constrains 
for the respondents stem from the self rather 
than the external constrains. Kennedy, Smith 
and Austin (1991)argue that these constrains 
may be directly connected to an individual’s 
exact disability, however they may also be 
caused by a lack of sufficient knowledge about 
tourism opportunities, ineffective social skills, 
physical and psychological dependency upon 
caregivers, and skill/challenge incon-
gruousness. In accordance with the present 
results, previous studies have demonstrated 
that intrinsic constrains are considered as the 
major barriers for tourists with disabilities 
(McGuire, 1984; Smith, 1987; Murray & 
Sproats, 1990). 
 
Conclusion  
Overall, this study was carried out to enhance 
the existing body of knowledge addressing 
issues related to development of accessible 
tourism in Jordan. The researcher found that 
the main intrinsic motivations for the study 
respondents were the escape, relaxation and 
enjoyment factors and the main extrinsic 
motivations for the respondents was the 
identified extrinsic motivation. The study 
respondents expressed a high level of 
amotivation. In terms of travel constrains for the 
respondents, it is found that travel intrinsic 
constrains had the highest influence on them. A 
key policy priority should therefore be to 
improve the accessibility of tourism supply in 
Jordan and provide free-barrier tourism 
products. Nevertheless, better understanding 
motivations and travel constrains for disabled 
tourists will help managers, promoters and 
policy-makers to improve their products and 
services for such tourists. The tourism 
management, policy-makers and practitioners 
should pay more attention to the disabled 
tourists segment in the tourism market and add 
their voices to the tourism discourse. 
 
Some limitations to this study need to be 
acknowledged. The scope of the study 
locations was restricted to five sites in Jordan 
due to travel and cost constrains. Therefore, 
the current study did not include a large portion 
of tourism sites in Jordan. Also, the chosen 
sample was restricted to the tourists with 
disabilities who were aged 18 and above. 
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Moreover, the current investigation was limited 
by applying a restricted number of common 
motivation items repeatedly used in the tourism 
literature. However, there is a wide range of 
motivational factors in the tourism literature and 
some of such motivations only were used in a 
specific tourism destination or a specific type of 
tourism.  According to Jewell and Crotts (2001), 
the usage of predetermined motivation items is 
problematic because the researcher cannot 
guarantee that these items cover the most 
significant motives of the respondents.  
 
Further research might explore the people with 
disabilities as tourism employees and the 
potential difficulties for them to work in tourism 
and hospitality industry in Jordan. Additionally, 
Future research could  concentrate on the 
investigating of children with disabilities as 
tourists. Within the field of accessible tourism, 
few studies have investigated the issue of the 
amotivation state for tourists with special 
needs. Thus, considerably more work could be 
done to examine the nature and scope of 
amotivation for different kinds of tourists with 
special needs to better understand this 
phenomenon. 
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